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- "ONLINE SECONDARY RESEARCH IN -THE ADVERTISING RESEARCH -

- CLASS: A FRIENDLY INTRODUCTION TO COMPUTING .
., » . . » ' i , ]
'Y — ’ . .(Abstra'et) ) . . R . ’T o - L ]

- ‘ . 4 . \
. In the shadows of the <omputer revolution, many ,advertlslng

programs have established new math and computer science- requlrements.i

Despite these efforts to leglslate new attitudes toward computers, | °

" students still exhibit fear and anX|ety when asked to use a computer in

class. This paper reports on the use of onlipe database msearchlng as v

an -exercise in the advertising research class.a After one year of use,

// _ the online asswgnment continues to be one of the favorlte asslgnments

o for students.A Implementatuon ﬁuggestlons haye been |ncldded
. . " o

.
|

The computer and,information revolutionﬁﬁas - been accompaniedi_pyﬂ,i,

S —

several pew, linguistic phrases which have ' been ’ill-defined: but ‘
- o R . v : v
" heartily debated. 'These phrases have ‘included, 'computer literacy,"

"computing - literacy,'" 'computer anxiety," and an aberrant form-of

dialogue called "computerese:" If these phraseg. were unfamiliar,
e ) 2 - .

certainly'hthe popular: descriptions of the computer'age as the "Micro
. , P f , - . v o . o
Hiliennium" by Christopher Evans.(b) and the subsuming'charactert of a

"Network Natnon" by Hultz and Turroff (8) were ent|c|ngrenough to start

-

-

advertuslng facultles dellberatlng. But, desplte faculty conslderatlon

SN

~of computer alternatives, advertlsung students have exh|b|ted fear of
usung the computér especually in research classes.~”' - : ',

' In order to promote co@putlng llteracy among advertising students
, : . 12 . R .
an effogt was made to find an assignment which'&ould require minimal - -

s

computer skills, yet which would be "oerceiued"- as a computer/

_ assignment by students. Kh importantsrequlsute for th|s assugnment was
& -

\ -

relevance to academlcs for the student. The assignment choseﬂ was the

.

use of onli e datﬂbase search technuques to find secondary research

~

materials. Since the.database chosen also allowed various adyertusung
. N . -~ . ' A S, *

v‘\‘/ B R i . . -
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and business topics ‘{; .be examlned, the extension to other academic

»

areas was guaranteed. -Sinte the introductioﬁ of the secondary research
’assignment 6thers " have 'used. online:- technlques inA advertising

educat}on, |nclud|ng the use of online techniques in-a medla course by

Gusse and Lancaster (7). _ ‘ o
N T . ¥

A e

The Instructional Logistics of Online Searching ¢

v -

‘There were

everal alternatives ‘to be consideréd for .online

‘détébage searchi g. Advertising Marketing Intelfigehce (AMI) by J.

Walter Thompson and the New York Tfmesvpfférs student rates for their

\

database. '(3) ‘For reasons . of student’ numbers, this database was

»

elmininated from éonsideration. Nearly"300 students a year- were

predicted to use the service. Commercial vendors, ljke Compuserv and

The Source (5) were considered, but deemed too expensive. The most

; .economical service was ‘provided by the i"Classroom Instructioh Program"

offered by Dialog Information Services. For a charge of $15 per. hour,

" . . o B . . .,

students cpuld use over 100'different databases. S :_, SN

Dialog {ncluded such popular databases as ERIC, PSYCHINFO, the
§pl|ne equivalent to’ PSychological Abstrécts,' énd AB1/INFORM, ’a

biliographic database with busuness perloducal informatuoﬁkln ite  Of

-
.

particular interest was a~database.called ADTRACK, which,ls a datépase

P
- [

which |ncLudes abstracts for consumer advertisements' from consumer
. - v _5 il

o -

magazlnes. (2) The ﬁsslgnments were designed for use primariiyz:n‘

!"G

ABI/INFORM and ADTRACK.

- e
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oo N iSeveral»constralnug were ;nc]uded in the use of onlnnevserV|tes to .

o s reduce ;the telephone connect tlme.' They were as follows- l) students

v were asslgned to work in teams of, 3”’% 5 |nd|V|duaIs, 2) the number ofv

R4

. ‘:" blbllographlc references d were m|n|m|zed since JJndluadual
Lo & NG \ ' 2.

;references were charged at S. 20 to \$.25 each; 3) search setups ' wére

. '. 3 . b

- graded. and corrected//;:;ore, signing on the computer, .to reduce the
vy e L : : - - ' ey

. cpnnect time.,

- ‘ . - . . <. . .

v, v K"'l'he'Secondary Research Assignments 'f&ffr'>" p
g ) ' N : P T r = C, ‘
] . . . i : N .
s, ' . . 4 . . R . » -
X For_students. one primary‘advantage of the Dialog system .was -the
ol ' . 0" N
minimal number of commands necessary to complete a search. With only .
& ., A e
four commandf, "Begnn,"g"Explaln,“ “Select Sets," and "Type b studants
A '( v Y M

1

. were ‘expected‘ to .master .the system qulckly. Over the

iod of one

year, or four different sections of the research.course

N . ‘ . : -

lthe structure’
of . the assignment was varfedt' ;Durfng ‘th;fvinftiat stagés;"tne‘
| assignments alJQWed_little' freedom ‘foq:.the ,studsnt to . expernment.
Later,’ more a}ternatives were'.alloWed. .The assugnment was usually

L3

- structured as‘foJlows:.a)vstudents @ere asked to f|nd'|nformat|on about

os "

“advertising topics, like cable television advertising, in, ABI/INFORM;

v

"« 'b) students were asked to use ADTRACK to find nowfmanx timeS'adspecifiC\

sopkesperson was used; c¢) a second:ADTRKCK search was used toﬁexamine
competitive strategy,'such‘as; "Find out how many, personal ‘computer»

. AR . . 3 . : S
! manufacturers ‘are using business weeklies in their print advertising

strategies." \ » \

- - . b : ] . - . . " : )
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In recent months, the flrst part of the database search asslgnment
l

was altered SO. students had ‘more freedom to explore areas of thelr own'

o
l

'interest.-nThey» were asked to prepareeusearch objectives for any .
. - S , : ‘ P :
- ‘advertjsing-related topic which they wanted to search. Once the search
‘objectives and command outline-was completed correctly, .the students:
+ - ' f / .'. / ' ’

‘were . allowed to berform thelr search. Another alteratlon in the

assignment-ﬂas to provnde a very baslc search whlch could be typed |nto

>

ﬂ_the,'terminal by the student: Thi% was added as the hnntlal assignment’
. ". . L .‘ . . ) . . L ’ . ‘
~_for students. Since students commonly made typing eqrois. the prepared
) , e ' ‘ s )
|

“search provided a vehicle through/Which a student could evaluate his or

> her understanding before searching. One the rote assignment was -

completed, studerts -went on to their own bjbliographic search, and to

. . LY O

\the' ADTRACK searches..
“ . ﬁ

) ’ Instructor Preparation
Instructor preparatlon for the 4databaJL* search‘vassignmentw was

- .
N

facidltated by. the "Classroom Instruction Program" pachageﬂ_andnthe‘

assjstance“of personnel from Corporate Intelligence; Inc.; owners of

ADTRACK. The Classroom Instructnon Program from Dnalog included' a free
\ . i M 4
"System Semlnar for the» mstructo?‘ Corporate Intellngence provided

[ .

free vApTRACK manuals’ and trannnng aids for the |nstructor, in addition

to assistance. during the -initial implementation stage'of the .project. . -
. A : ) , ,

n

. For instructors witH'littlelcomputer experience; a necessary addition
‘to classroom materials would be the Dialog’“ﬁu?d: to Searching" (6),

‘ ‘ o - ’
~ ) o N K . .
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various'spokespersons' or corporations'_ln the advertlsementsal The

/ . : -
: ADTRACK;“ﬂTralning Seminar'" manual (l), and the "System Semlnar" manual

. - . . . . T . . .
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whic:h provides information about commurhlcatlon between\ |nd|V|dual

v

termnnals and the Dlalog system viad Telenet Tymenet, and Unnnet.»:"f o

In the classroom, the fﬁsfructor had to orovlde information ‘about

1

v o

various database concepts, including the use of the Boblean ope atorﬂ

AND and OR, for “the séTectlon of sets.’ For ADTRACK,. students hadito be

|

informed about the use of prefix search commands, in order toﬂeﬁamlne
x .

LA ' l

;from Dialog 9) provided more,than adequate,support} . Both manualsghave'

Y . o R 4 -_v.‘: . ‘

red examplés for the’ novjice instiructc_;r.~ S
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Cost and Student Reaction . '

3

. ; ,
For sect|ons of the - Advertlslng Resarch class wuth enrollments- of
PR 5

"60 students. _the average per term cost has been $250. Thus cost has

"t

"
~

been covered by contr:bu@:ons from cluents whose product or service has

been to obJect of research for subsequent-campaugns classes. Some

T~ . R . ~

‘institutions“*would probably'fund a minimal..laboratory fee necessary for

the search assignment. "

IS C e

Student reaction to the database assignment has been more positive

v
"

than'expected. Initially, attempts wereAmade to have students fill out

. v . . v

evaluations of the assignments; but, theSe essentially‘showed the only

u -

’deficiency'to be too few searches. Allistudents thought the assignment

>

very relevant “to their career in: advertusnng. ‘but more importantly,x

they . thought it relevant to academuc suCcess in their senior level

-

i

classes. 'Erom reactions to the_assignment. it was poSsible to seea\xl-

! . (’* ! , , ' . ) ._’, btx

g
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' confidence  in student use pf the cohbuter :E?w considefébly. " Feedback

¢ about -the :success of the assignment  wqs

iy, ’ . | ) .

offered. by ° Qniyeksity

librarians - who found'sfudents,from the Advertising.ReSearch;class_VePyg,j»_f

.kﬁodle&geable about search concepps'andﬂtechniqhes. _

: - S wn . :
cher,édver;i i rs will undoubtedly find. the’ techniques

. . ' . . oy .
well received b udents. -With the large number of databases

-évaEIabléﬁjihe(é(afe}pd dodbt.i?uﬁf1ess v&gfations. and possibilities -

’

-

fbr this assignment.
‘ .
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